Recruitment Reimagined:

Building the Federal
Workforce of the Future

Modern Strategies to Engage
the Next Generation of Public Servants




The State of Federal Recruitment

Federal agencies across the country are in the middle of a quiet but
pressing talent crisis. Ask almost any hiring manager and you’ll hear
the same concern: the pipeline is thinning and the competition is
fiercer than ever.

According to the U.S. Office of Personnel Management, roughly one-
third of the federal workforce will be eligible to retire within five years.
Meanwhile, private-sector wages are climbing faster than federal pay
scales, and job seekers — especially early-career professionals — are
looking for flexibility, speed and purpose.

Generations Z and Alpha (i.e., those born after 1997 and 2013,
respectively) view careers through a different lens. They expect
authenticity, digital fluency and meaningful impact from employers.
Many care deeply about public service but aren’t sure where they fit
or how to begin.

For agencies charged with protecting the nation, advancing science
or strengthening infrastructure, this is more than an HR issue, it's a
mission issue. To reach and inspire the next generation, government
must pair its enduring sense of purpose with the precision and
creativity of modern marketing — more efficiently than ever before.

The Imperative for Change

Federal recruitment often relies on lengthy job postings, paper
forms and static outreach. However, today’s workforce expects
the same clarity and engagement they see in private-sector hiring
— shorter applications, mobile experiences and clear storytelling
about why the work matters.

Meeting that expectation requires:

B Understanding candidates through data analysis, qualitative
research and persona development.

Communicating value in human terms such as career growth,
community impact and national purpose.

Investing in digital tools that allow automation, analytics and
continuous feedback.

This is not theory. It's the practical foundation for how agencies
can compete for scarce skills while strengthening the culture of
federal service.
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2. Aptive's Proven Model for Modern Federal Recruitment

Aptive has spent more than a decade helping federal agencies bridge this gap. Our data-driven
recruitment marketing framework merges market research, behavioral science, digital strategy and
creative storytelling into an integrated approach that consistently improves application quality and
volume. The cornerstones of our framework include the following:

Data-Informed Audience Targeting

Every campaign starts with insight. We develop data-backed candidate
personas that reveal what motivates potential applicants, where they spend
time online and what barriers might hold them back.

For U.S. Customs and Border Protection (CBP), our analytics team identified
profiles of clearable candidates most likely to succeed in high-risk roles. Those
findings shaped our media targeting, ensuring every dollar reached the right
audience instead of the widest one.

Integrated, Multi-Channel Engagement

Effective recruitment doesn't live on one platform. Our campaigns run across
social media, connected TV, streaming services, job boards and community
events. Techniques such as geofencing, contextual advertising and
retargeting help messages land with precision and consistency.

We pair that precision with creative rooted in authenticity — real employees,
real locations and honest storytelling that lets candidates see themselves in
the mission.

CRM-Enabled Candidate Journey Tracking

Federal recruiters lose too many promising leads to outdated systems. Aptive
implements custom Candidate Relationship Management (CRM) tools that
keep candidates engaged long before they click “apply.”

Automated outreach, personalized follow-ups and USA Staffing integration
mean agencies can track where interest begins, when it peaks and how it
converts. The result: fewer lost leads, faster hiring, increased efficiency and
better data for future planning.
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3. Case Study: Mission-Driven Marketing in Action

Transforming Recruitment for U.S. Customs and Border Protection

In 2021, CBP's National Recruitment Division faced mounting retirements and
a competitive job market. They needed more than ads, they needed a shift
in perception.

Aptive's research uncovered a core truth: people wanted to serve but didn't
always see themselves in CBP’s story. Our team launched the “Be an Agent
of” campaign — “Be an Agent of Safety,” “Be an Agent of Change” —
inviting Americans to connect their personal values to public service.

The campaign combined field-shot photography, Al-driven media buying and
interactive virtual reality (VR) experiences that placed candidates virtually in
CBP environments.

That experience reinforced a core belief: when storytelling and data
meet, government missions become personal again.

Results:

AN AGENT
OF INTEGRITY

Highest three-month Border Patrol Agent application volume in six years
“Exceptional” CPARS ratings for program performance

Three MarCom awards and one Hermes award for creative excellence
Zero budget overruns across multiple fiscal years

Unified analytics dashboard linking marketing metrics to hiring outcomes
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4. Engaging Generations Z and Alpha

Younger generations bring creativity, empathy and digital fluency, but they also have different
expectations. Our research and client work point to eight strategies that resonate:

Lead with Purpose

For Gen Z and Alpha, work is an expression of identity, not just a paycheck. Federal agencies have a
natural advantage — public service directly advances the public good - but that message often gets
buried in bureaucratic language. We create campaigns emphasizing impact such as saving lives,
protecting communities and advancing innovation build emotional connection.

Make It Real

Authenticity beats polish. We feature real federal employees sharing unscripted stories, shot on
location in their own words. These narratives highlight both triumphs and challenges, candidly
showing the human side of government work.

Speak Digital-Native

Gen Z and Alpha spend hours in short-form spaces. We meet them where they scroll — using TikTok-
style videos, gamified quizzes and micro-influencers to allow for rapid information consumption.
Remove Friction

When interest is high, every extra click or form field risks losing a potential applicant. We streamline
landing pages, automate follow-ups and create simple “register interest” forms to reduce drop-off
and keep engagement alive. Incorporating mobile-responsive design and plain language further
reduces barriers for a digital-native candidate field.

Immersive Technology

Leveraging VR and augmented reality (AR) simulations give candidates a firsthand view of federal
roles, from cybersecurity to disaster response. By transforming abstract federal missions into vivid,
hands-on experiences, these technologies bridge imagination and aspiration.

Micro-Influencer and Peer Networks

Community ambassadors and micro-influencers, including active-duty military members, educators
and mission advocates, are often happy to organically share stories of service on digital platforms.
We partner with CrossFit gyms, state fairs, and military service organizations to engage peer groups
as credible messengers for our clients.

Data Personalization and Automation

Younger populations are used to customized, timely communication. We use Al-driven CRMs and
marketing automation to tailor communications by interest, geography and role, reducing candidate
drop-off and improving follow-up speed.

Continuous Feedback Loops

To sustain improvement, campaigns must be continually evaluated and optimized. We collect and
analyze candidate experience data to identify friction points in the application process and refine
messaging in real time.

The result is not just more applications, it's better-aligned, more motivated applicants who are
more likely to serve and stay.
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5. Measuring What Matters: Accountability in Action

Federal leaders need more than compelling creative assets; they need proof of performance.

Our campaigns are built to measure:
B Conversion rates at every stage of the candidate funnel;
B Cost per qualified lead and cost per hire;

B Source attribution from first touch to application; and

B ROI on media spend, refreshed weekly through real-time dashboards.

This transparent, metrics-driven model ensures federal clients can trace every dollar spent to a tangible

recruitment outcome — an expectation that should define all future federal marketing partnerships.

6. Recognition of Excellence

Aptive's recruitment marketing expertise has been recognized across the industry:

®m 2025 Emmy Award for a Department of Veterans Affairs public service announcement promoting

health care careers;

B FedHealth IT Innovation Award, in partnership with our client, for strategic leadership in recruitment

and outreach:

B Dozens of national awards for innovation, data analytics and creative excellence.

These honors reflect our philosophy: great recruitment marketing doesn't just fill jobs, it advances

missions and inspires service.

The Path Forward

Federal recruitment is undergoing transformation. The agencies that thrive will pair mission-

driven purpose with marketing discipline and data rigor.

Aptive stands ready to guide that transformation. With 200 in-house specialists across research,
media and creative, we deliver campaigns that are measurable, meaningful and built to last.

By harnessing insight, innovation and integrity, we help agencies build the workforce America

needs — ready to serve, ready to innovate, ready to lead.
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